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Part	  I	  
	  

1 About	  this	  Document	  	  

1.1 Purpose	  
This document is a deliverable of the HATCH project and it identifies the HATCH web 
portal’s brand book and style guide at the date/version indicated on the first page. 

The Brand Book (also commonly referred to as “brand guidelines,” “brand standards,” or a 
“style guide”) is essentially a set of rules that explain how the HATCH web portal’s 
brand works. These guidelines include basic information such as: mission statement, logo 
usage, colour palette, typography as well as guidelines for future communication and 
dissemination of materials.  

The primary reason for having a brand guide is consistency.  Each consortium team member 
can become a brand ambassador. Therefore it is advised that all team members read this 
document and new team members who join the project in subsequent WPs become familiar 
with it.  Developers from the technical team, for example, are not directly involved in branding 
decisions, but they might catch some mistakes before implementing the design. This is why 
it’s important to involve the entire HATCH consortium. 

The brand book should be the result of teamwork, therefore during the brand book 
development process, all consortium partners were invited to comment and express their 
opinion.  

The brand book will help consortium members who intend to take local communication or 
dissemination actions in their countries to follow the common rules that are defined within the 
brand book in order to maintain consistency.  

However, it is important to note that brands are like people: they evolve and change over 
time. This is why it is advised to revisit and update the HATCH brand book when needed. 
The reader is advised to check whether this version is the most recent available. This can be 
done by contacting the work package leader responsible for this document (details provided 
on page 2). 

The content has been developed principally by consortium participant WIT, with reviews from 
others.  
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1.2 	  Context	  
This section describes how this deliverable document fits within the overall execution of the 
project. The brand book will be further used in WP3 Task 3.3 Web Portal Design as well as in 
WP5 all tasks Communication and Dissemination.  
 
Dependencies:  

• User Personas (from WP1 Task 1.1)  
 
Dependants:  

• WP3 Task 3.2 (Wireframing)  
• WP3 Task 3.3 (Visual Portal Design) à D3.2  
• WP5 all tasks (Communicadion and Dissemination) à D5.1, D5.2, D5.3 

 

 
Figure	  1 Context for this deliverable  
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2 	  Method	  

2.1 Mission	  statement	  
The mission statement of HATCH was defined by answering the important questions: Why? 
(the HATCH web portal should exist), Who? (are the stakeholders) What? (does it do for the 
stakeholdes) Where? And How?  

“There are only two ways to influence human behaviour: you can manipulate it or you can 
inspire it. Very few people or companies can clearly articulate WHY they do WHAT they do. 
By WHY I mean your purpose, cause or belief. WHY does your company exist? WHY do you 
get out of bed every morning? And Why should anyone care? People don’t buy WHAT you 
do, they buy WHY you do it.” 

Simon Sinek, author of Start With WHY (2009) 

As the HATCH project requires a sustainable, long term busines model, it is important to 
clearly state the mission and values of this brand and project.  

 

Why should HATCH exist? Why should the stakeholders care?  

• Economic growth and innovation depend on research and development to use 
scientific knowledge to solve problems and improve processes, products and 
techniques.  

• Tax payers demand transparency of funding allocation and researchers must account 
for the interests of the funder in defining and delivering meaningful impact.  

• Demonstrable outcomes from space research will reinforce Europe’s role as a strong 
global player in a vital sector.  

• To maximise benefits from space research in Europe. 
 

Who are the stakeholders?  

Space sector professionals and citizens interested in space.  

The stakeholders as User Personas are described in WP1 Task1.1 and included in D1.1.  

What will HATCH do for stakeholders?  

• Provides a user-friendly, one-stop shop about European Space research and related 
activities. 

• Represents an open door that enables access to research data, projects, partners, 
impacts and industry-related information. 

• Helps people to keep up to date with the state-of-the-art in European space research. 
• Helps people to find new opportunities. 
• Gathers together European Space research projects for easy access to all 

stakeholders.  

How will HATCH will provide a solution? 

• By combining a deep understanding of space research industry goals, potential and 
challenges. 

• By providing extensive experience and knowledge in information technology. 
• By gaining insight into stakeholders’ goals, needs and behaviour patterns to underpin 
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user-driven solutions. 
• By delivering the best search functionality. 
• By using modern solutions: comprehensive data analysis, proven methods and high 

standards for development and validation of the web portal. 
• With a clear dissemination and communication strategy.  
• With a committment to future sustainability. 
• By creating visually appealing layout for a wide range of users. 
• By showcasing European research and encouraging collaboration.  
• By generating interest in space exploration and science for all. 

The facts stated above were included within the proposal and resulted from the response to 
H2020, COMPET-6 topic Call.   

 	  

Figure	  2	  User	  Persona’s	  goals	  (professionals)	   
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Figure	  3	  User	  Persona’s	  goals	  (citizens)	   

The figures above demonstrate the results from survey WP1 Task1.1. In particular these 
figures demonstrate stakeholder (UP) goals that speak about their values. It is essential that 
the project’s brand shares the same values as its users.  

Summarising information from both main stakeholder groups – professionals and citizens – it 
was concluded that the values which are important to both groups and which align with the 
aims of the HATCH project are collaboration, opportunities and knowledge.  
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2.2 	  Logo	  
A logo is a critical aspect of marketing any organisation or project. It becomes a major 
graphic representation and the single most visible manifestation of the organisation or project 
to its stakeholders. For this reason, a well-designed logo is an essential part of this project. A 
good logo should be unique and comprehensible to stakeholders and it should deliver 
meaningful information about the project and its industry.  

Therefore, several aspects were taken into consideration when designing the logo – the 
colour and shape psychology, the industry, stakeholder surveys and the User Personas 
created (Task1.1) ,  the naming rationale as well as the defined mission and values.  

It is important that the logo is simple, clean, easy to remember and convenient to use in web 
design as well as communication and dissemination activities.  

 

2.3 	  Logo	  Rationale	  
As a result, the logo consists of two elements: a symbol and the HATCH name.  

The symbol and the name will represent a strong response and balance between two 
meanings:  

• literal meaning -  a door in an aircraft or spacecraft  
• figurative meaning - an opening allowing for passage from one area to another.  

Once you open the HATCH - a door in a spacecraft - you can discover amazing things in 
space.    

Once you open HATCH - the web portal - you can discover new possibilities for future 
projects, information and knowledge.  

The symbol in this logo stands for an opening (a spacecraft door), a passage to new 
knowledge, possibilities, challenges, information etc.   

In shape and logo psychology, circles represent wholeness, a natural sense of completion.1 
Circles, ovals and ellipses tend to project a positive emotional message. Using a circle in a 
logo can suggest community, friendship, relationships and unity. Rings have an implication of 
marriage - partnership, stability and endurance. 2 
 
The 3 stars are the same shape as in the European Union flag, representing Europe's space 
research as well as "stars" in space - something to see and explore through a hatch (the door 
and the web portal).  

The three stars represent the HATCH core values: Collaboration, Opportunities and 
Knowledge.  

The symbol is simple and clean and represents the main idea of the web portal – a simple, 
easy to use one-stop shop for professionals and citizens.  

 

	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  
1	  About	  shape	  psychology	  http://blog.visme.co/geometric-meanings/#po1dbsb8RrPm28KS.99  
2	  About	  logo	  psychology	  https://www.creativebloq.com/logo-‐design/psychology-‐logo-‐shapes-‐8133918	  	  



HATCH-WP3-WIT-D3.1  

	  

p.	  11/14	  +	  43	  	  	  

2.4 	  Colour	  Palette	  
Traditionally, space is associated with the colour blue. However, our goal was to come up 
with something fresh and new.  

Therefore, to determine the colour palette of the HATCH project’s stakeholder insights, 
colour psychology as well as the designer’s creativity were taken into consideration.  

In the survey (WP1 Task 1.1), both to professionals and citizens were asked to rank images 
according to the colour scheme they prefer. They were not told why, as the purpose was to 
capture their first impressions.  

 

Figure	  4	  Colour	  scheme	  

Data analysis showed that both citizens and professionals had the same colour scheme 
preferences. Both main stakeholder groups gave preference to colour scheme B, with A and 
C as second.  

 

 

 Figure	  5	  Survey	  results	  -‐	  colour	  ranking 

It was very important for the Brand book designer to rely not only on trends, but also on the 
stakeholders’ intuitive preferences. Other survey results were also taken into consideration, 
such as stakeholder goals. In addition, the already-created web portal naming proposition 
document was taken into consideration to develop the logo from the logo rationale.  

The primary and secondary colour palettes and fonts have been defined to produce 
communication or dissemination materials for diverse softwares and devices.  
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In creating the primary and secondary colour palettes, attention was paid to business colour 
psychology as well as research on what colours are preferred by women and men.  

Some research suggests that blue is the favorite colour of 57% of males and 35% of 
females, while purple is the favorite colour of 23% of women3. 

 

Primary colour palette 
Indigo  

Indigo is a combination of deep blue and violet and holds the attributes of both these colours. 
Service to humanity is one of the strengths of the colour indigo. Indigo or deep midnight blue 
is a powerful colour related to the right side of the brain. It resonates  with 'New Age' thinking. 

Grey  

Gray serves as a good background for other colors as it doesn't attract attention, allowing the 
other colors to take prominence. Gray suggests security, reliability, modesty and maturity. 

White 

In colour psychology white is the colour of new beginnings. White is totally reflective, 
awakening openness, growth and creativity. It creates a sense of order and efficiency. 

Turquoise 

The colour turquoise helps to open lines of communication. It has the ability to identify the 
way forward, the way to success. Turquoise has a sweet, feminine feel.  

 

Secondary colour palette 

Yellow 

The colour yellow relates to acquired knowledge. It is the colour which resonates with the left 
or logical side of the brain, stimulating our mental faculties, decision-making and perception. 

Grey 

Psychologically, gray can either depress and drain you of energy, or it can be uplifting, 
depending on how much lightness and white is in the gray. 

Gray serves as a good background for other colors as it doesn't attract attention, allowing the 
other colors to take prominence. Gray suggests security, reliability, modesty and maturity. 

Red 

In colour psychology, red means energy, passion, action, strength and excitement. 
 

Green 

Green is the color of growth and vitality, associated with new life and renewal. It assists in 
decision making by helping us to see all sides clearly. Psychologically, it balances people's 
emotions, creating a sense of calm. 

	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  
3	  Enterpreneur,	  The	  Psychology	  of	  Color	  in	  Marketing	  and	  Branding	  https://www.entrepreneur.com/article/233843	  	  	  	  	  
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The goal behind marrying these colours was to propose a functional colour palette to be 
used in web design as well as other dissemination and communication materials.  

 

2.5	  Typography	  
Typography plays an essential part in the content presentation process. Each logo we see is 
specifically designed with a font to fit the brand. Used correctly, typography can convey a 
certain mood or feeling.  

It is very important to keep simplicity in all written and produced communication and 
dissemination materials as well as web design. Also, the chosen font should function with the 
logo.  

 

Fonts 
The primary font is chosen to be used in any communication and dissemination materials. It 
is very clean and simple. However, if for any technical or other reasons it is not possible to 
use the primary font, this brand book also contains two secondary fonts which are both 
similar to the primary font.  

To leave space for creativity, it is also important to mix fonts by using the primary font for 
headlines and one of the secondary fonts for body text. In this case, it is important to 
maintain consistency throughout the whole document.  

Indigo is used for logo and headlines on white background. White is used the same but on 
indigo background. 
Turquoise is used only for the highlights - in small amounts up to 5% of design layout. 

Note: the text within documents, presentation materials or web design should not be 
underlined unless it is a hyperlink.  

 

2.6. Communication and Dissemination materials and Web 
portal design 

Communication and dissemination materials will be mostly developed during WP5. However, 
the brand book will demonstrate the mood and style that should be maintained during the 
development of web design as well as communication and dissemination material 
development in order to maintain consistency.  

Because various presentation materials will be developed during the project, for example 
presentations, A4 informative documents etc., creating examples of such materials is an 
important aspect of this style book. Therefore, taking into account the palette, forms etc., 
various samples of presentation materials are also being developed. Simplicity of content 
adaptation and use of materials are important considerations when developing these 
materials.  

In addition, this style book will also include various examples for web portal design, icons 
usable for various communication materials as well as a business card design.  
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03HATCH Visual Identity

The Visual Identity will help consortium members who intend to 
take local communication or dissemination actions centrally or in 
their countries to follow common rules that are defined within the 
brand book in order to maintain consistency. 

However, it is important to note that brands are like people: they 
evolve and change over time. This is why it is advised to revisit 
and update the HATCH visual identity when needed.

The doorway to
European Space Research



HATCH Visual Identity

Mission, Values and Symbolism



HATCH MISSION

Mission, Values and Symbolism

05HATCH Visual Identity

COLLABORATION 

Encourage collaboration between stakeholders from 
different countries in order to learn, grow and innovate. OPPORTUNITIES

Discovering new development 
and innovation possibilities.

KNOWLEDGE

Share knowledge and achievements from 
which all stakeholders can benefit.

HATCH

A spacecraft door or a passage to new 
knowledge, possibilities, challenges, information.

To maximise the impact of European space research by providing access to and curating 
links between project information (such as results, outcomes, funding) through

a user-friendly online platform aimed at professionals and citizens.
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X 2 X

1 , 5 X

1 , 5 X

Logotype

Maintain a consistent exclusion zone around the logo as shown. This space represents the minimum distance between the logo and 
any other design element or text. Whenever possible, it is a good idea to have more clear space than the minimum required.

EXCLUSION ZONE
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Logo standard version

Logo version with descriptor

Logotype
VERSIONS
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Logotype
BLACK AND WHITE LOGO VERSIONS

MINIMUM SIZE

MINIMUM SIZE FOR PRINT AND DIGITAL MEDIA

In order to ensure legibility logo should not be printed
or used in digital media at sizes smaller than these.

The black and white version shown here is only to be used in black and white communications as an exception.

FORBIDDEN
Any adulteration or manipulation damages the logo,
and therefore also the brand.

The logo must not be altered in any way.

25mm / 65px 40mm / 175px
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Logotype
PRIMARY COLORS

The primary colors are indigo, white,
dark grey and turquoise.

Indigo is used for logo and headlines on
white background. White is used the same
way, but on indigo background.

Turquoise is used only for the highlights
- in small amounts till 5% of design layout.

SECONDARY COLORS

Use secondary colors for icons, charts and user interface elements.

Pantone 631 C
C75 / M0 / Y15 / K0
R62 / G177 / B200
#3EB1C8

HIGHLIGHTS

Pantone Cool Gray 11C
C0 / M0 / Y0 / K90
R64 / G64 / B64
#414143

TEXT

Pantone N/A
C0 / M0 / Y0 / K0
R255 / G255 / B255
#FFFFFF

BRAND, HEADLINES & TEXT

Pantone 533C
C90 / M80 / Y40 / K35
R45 / G55 / B81
#2D3751

BRAND & HEADLINES

Pantone Cool Gray 4C
C0 / M0 / Y0 / K35
R187 / G187 / B187
#BABBBD

Pantone Cool Gray 1C
C0 / M0 / Y0 / K10
R235 / G235 / B235
#ECECED

Pantone 122C
C0 / M15 / Y80 / K0
R245 / G214 / B82
#F5D652

Pantone 7489C
C56 / M2 / Y78 / K5
R116 / G170 / B80
#74AA50

Pantone 167C
C5 / M77 / Y100 / K15
R190/ G83 / B28
#BE531C
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Logotype
LOGO ON DIFFERENT BACKGROUNDS

It is recomended to use mostly indigo on white background or white on indigo background.

But you may also use indigo version on light grey or white version on dark or black background.
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Logotype
LOGO ON DIFFERENT BACKGROUNDS

Use indigo version on light part of image or white version on dark / black part of image.
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Logotype
LOGO ON DIFFERENT BACKGROUNDS

Use indigo or white / light gray ellipse background to seperate logo and information from picture.
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Typeface
ROBOTO

Roboto is our selected typeface. Roboto has a
dual nature. It has a mechanical skeleton and the
forms are largely geometric. At the same time,
the font features friendly and open curves. 

If for technical reasons Roboto fonts
are not available, use Arial. Arial is a standard
cross-platform font available worldwide.

AaBbCc123
Roboto Regular

Regular

ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijklmnopqrstuvwxyz
1234567890@(!?,.–“”/%&€·)

Bold

ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijklmnopqrstuvwxyz
1234567890@(!?,.–“”/%&€·)

Lorem ipsum dolor sit amet, consectetur adipiscing 
elit. Nam scelerisque, velit non convallis blandit, 
purus arcu elementum felis, ut sagittis velit nisi at 
purus. In neque ex, tincidunt ac congue id, porta non 
orci. Fusce laoreet dapibus lacus vel mattis. 
Maecenas vitae pulvinar felis. Praesent vel urna non 
nunc interdum laoreet eu nec leo.

AaBbCc123
Roboto Bold

Lorem ipsum dolor sit amet, consectetur adipiscing 
elit. Nam scelerisque, velit non convallis blandit, 
purus arcu elementum felis, ut sagittis velit nisi at 
purus. In neque ex, tincidunt ac congue id, porta non 
orci. Fusce laoreet dapibus lacus vel mattis. 
Maecenas vitae pulvinar felis. Praesent vel urna non 
nunc interdum laoreet eu nec leo.

AaBbCc123
Roboto Italic

Lorem ipsum dolor sit amet, consectetur adipiscing 
elit. Nam scelerisque, velit non convallis blandit, 
purus arcu elementum felis, ut sagittis velit nisi at 
purus. In neque ex, tincidunt ac congue id, porta non 
orci. Fusce laoreet dapibus lacus vel mattis. 
Maecenas vitae pulvinar felis. Praesent vel urna non 
nunc interdum laoreet eu nec leo.

AaBbCc123
Roboto Bold Italic

Lorem ipsum dolor sit amet, consectetur adipiscing elit. 
Nam scelerisque, velit non convallis blandit, purus arcu 
elementum felis, ut sagittis velit nisi at purus. In neque 
ex, tincidunt ac congue id, porta non orci. Fusce laoreet 
dapibus lacus vel mattis. Maecenas vitae pulvinar felis. 
Praesent vel urna non nunc interdum laoreet eu nec leo.
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Details

Headline Level 1

Headline Level 2

Bold

List

Paragraph

Typeface
STRUCTURE OF TYPE

15 February, 2018

Aliquam at bibendum lacus
Lorem ipsum dolor sit amet, consectetur adipiscing elit. Aenean interdum lorem vel nisl laoreet 
malesuada. Nulla varius dui in nunc pulvinar, malesuada lobortis sapien aliquam. Aliquam at 
bibendum lacus. Aliquam nulla ligula, mollis vel ornare nec, convallis sit amet magna. Curabitur 
velit arcu, feugiat non faucibus sed, luctus nec tellus.

Quisque sapien erat luctus a bibendum

Praesent sit amet odio auctor, tempor lectus in, vulputate nibh. Donec viverra ex sit amet ipsum 
bibendum accumsan. Phasellus imperdiet elit sit amet dolor ultricies, sed luctus lorem pharetra. 
Pellentesque id massa eget est dignissim venenatis sit amet ut arcu.

Cras sagittis neque varius, malesuada enim vel, posuere elit. Nulla hendrerit id lorem a rhoncus. 
Phasellus ante nisi, consequat vel orci at, placerat pulvinar massa. Sed dictum elementum aliquet. 

• aenean convallis iaculis urna rhoncus condimentum
• in pulvinar, urna ut tincidunt rhoncus
• massa nibh sollicitudin ex
• vitae egestas purus nulla pharetra magna
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Aliquam at bibendum lacus
Lorem ipsum dolor sit amet, consectetur adipiscing elit. Aenean interdum lorem vel nisl laoreet malesuada. 
Nulla varius dui in nunc pulvinar, malesuada lobortis sapien aliquam. Aliquam at bibendum lacus. Aliquam 
nulla ligula, mollis vel ornare nec, convallis sit amet magna. Curabitur velit arcu, feugiat non faucibus sed, 
luctus nec tellus.

Quisque sapien erat luctus a bibendum

Praesent sit amet odio auctor, tempor lectus in, vulputate nibh. Donec viverra ex sit amet ipsum bibendum 
accumsan. Phasellus imperdiet elit sit amet dolor ultricies, sed luctus lorem pharetra. Pellentesque id massa 
eget est dignissim venenatis sit amet ut arcu.

Cras sagittis neque varius, malesuada enim vel, posuere elit. Nulla hendrerit id lorem a rhoncus. Phasellus 
ante nisi, consequat vel orci at, placerat pulvinar massa. Sed dictum elementum aliquet. 

• aenean convallis iaculis urna rhoncus condimentum
• in pulvinar, urna ut tincidunt rhoncus
• massa nibh sollicitudin ex
• vitae egestas purus nulla pharetra magna
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Lorem ipsum dolor sit amet, consectetur adipiscing elit. Aenean interdum lorem vel nisl laoreet malesuada. 
Nulla varius dui in nunc pulvinar, malesuada lobortis sapien aliquam. Aliquam at bibendum lacus. Aliquam 
nulla ligula, mollis vel ornare nec, convallis sit amet magna. Curabitur velit arcu, feugiat non faucibus sed, 
luctus nec tellus.

Quisque sapien erat luctus a bibendum

Praesent sit amet odio auctor, tempor lectus in, vulputate nibh. Donec viverra ex sit amet ipsum bibendum 
accumsan. Phasellus imperdiet elit sit amet dolor ultricies, sed luctus lorem pharetra. Pellentesque id massa 
eget est dignissim venenatis sit amet ut arcu.

Cras sagittis neque varius, malesuada enim vel, posuere elit. Nulla hendrerit id lorem a rhoncus. Phasellus 
ante nisi, consequat vel orci at, placerat pulvinar massa. Sed dictum elementum aliquet. 

• aenean convallis iaculis urna rhoncus condimentum
• in pulvinar, urna ut tincidunt rhoncus
• massa nibh sollicitudin ex
• vitae egestas purus nulla pharetra magna

Lorem ipsum dolor sit amet, consectetur adipiscing elit. Aenean interdum lorem vel nisl laoreet malesuada. 
Nulla varius dui in nunc pulvinar, malesuada lobortis sapien aliquam. Aliquam at bibendum lacus. Aliquam 
nulla ligula, mollis vel ornare nec, convallis sit amet magna. Curabitur velit arcu, feugiat non faucibus sed, 
luctus nec tellus.

Praesent sit amet odio auctor tempor lectus in

Donec viverra ex sit amet ipsum bibendum accumsan. Phasellus imperdiet elit sit amet dolor ultricies, sed 
luctus lorem pharetra. Pellentesque id massa eget est dignissim venenatis sit amet ut arcu.

Cras sagittis neque varius, malesuada enim vel, posuere elit. Nulla hendrerit id lorem a rhoncus. Phasellus 
ante nisi, consequat vel orci at, placerat pulvinar massa. Sed dictum elementum aliquet. 

Praesent sit amet odio auctor, tempor lectus in, vulputate nibh. Donec viverra ex sit amet ipsum bibendum 
accumsan. Phasellus imperdiet elit sit amet dolor ultricies, sed luctus lorem pharetra. Pellentesque id massa 
eget est dignissim venenatis sit amet ut arcu.

Cras sagittis neque varius, malesuada enim vel, posuere elit. Nulla hendrerit id lorem a rhoncus. Phasellus 
ante nisi, consequat vel orci at, placerat pulvinar massa. Sed dictum elementum aliquet. Praesent sit amet 
odio auctor, tempor lectus in, vulputate nibh. Donec viverra ex sit amet ipsum bibendum accumsan. 
Phasellus imperdiet elit sit amet dolor ultricies, sed luctus lorem pharetra. Pellentesque id massa eget est 
dignissim venenatis sit amet ut arcu.

Cras sagittis neque varius, malesuada enim vel, posuere elit. Nulla hendrerit id lorem a rhoncus. Phasellus 
ante nisi, consequat vel orci at, placerat pulvinar massa. Sed dictum elementum aliquet. 

Phasellus ante nisi, consequat vel orci at, placerat pulvinar massa. Sed dictum elementum aliquet. Praesent 
sit amet odio auctor, tempor lectus in, vulputate nibh. Donec viverra ex sit amet ipsum bibendum accumsan. 
Phasellus imperdiet elit sit amet dolor ultricies, sed luctus lorem pharetra. Pellentesque id massa eget est 
dignissim venenatis sit amet ut arcu.
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Aliquam at bibendum lacus
Lorem ipsum dolor sit amet, consectetur adipiscing elit. Aenean interdum lorem vel nisl laoreet malesuada. 
Nulla varius dui in nunc pulvinar, malesuada lobortis sapien aliquam. Aliquam at bibendum lacus. Aliquam 
nulla ligula, mollis vel ornare nec, convallis sit amet magna. Curabitur velit arcu, feugiat non faucibus sed, 
luctus nec tellus.

Quisque sapien erat luctus a bibendum

Praesent sit amet odio auctor, tempor lectus in, vulputate nibh. Donec viverra ex sit amet ipsum bibendum 
accumsan. Phasellus imperdiet elit sit amet dolor ultricies, sed luctus lorem pharetra. Pellentesque id massa 
eget est dignissim venenatis sit amet ut arcu.

Cras sagittis neque varius, malesuada enim vel, posuere elit. Nulla hendrerit id lorem a rhoncus. Phasellus 
ante nisi, consequat vel orci at, placerat pulvinar massa. Sed dictum elementum aliquet. 

• aenean convallis iaculis urna rhoncus condimentum
• in pulvinar, urna ut tincidunt rhoncus
• massa nibh sollicitudin ex
• vitae egestas purus nulla pharetra magna
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Lorem ipsum dolor sit amet, consectetur adipiscing elit. Aenean interdum lorem vel nisl laoreet malesuada. 
Nulla varius dui in nunc pulvinar, malesuada lobortis sapien aliquam. Aliquam at bibendum lacus. Aliquam 
nulla ligula, mollis vel ornare nec, convallis sit amet magna. Curabitur velit arcu, feugiat non faucibus sed, 
luctus nec tellus.

Quisque sapien erat luctus a bibendum

Praesent sit amet odio auctor, tempor lectus in, vulputate nibh. Donec viverra ex sit amet ipsum bibendum 
accumsan. Phasellus imperdiet elit sit amet dolor ultricies, sed luctus lorem pharetra. Pellentesque id massa 
eget est dignissim venenatis sit amet ut arcu.

Cras sagittis neque varius, malesuada enim vel, posuere elit. Nulla hendrerit id lorem a rhoncus. Phasellus 
ante nisi, consequat vel orci at, placerat pulvinar massa. Sed dictum elementum aliquet. 

• aenean convallis iaculis urna rhoncus condimentum
• in pulvinar, urna ut tincidunt rhoncus
• massa nibh sollicitudin ex
• vitae egestas purus nulla pharetra magna

Lorem ipsum dolor sit amet, consectetur adipiscing elit. Aenean interdum lorem vel nisl laoreet malesuada. 
Nulla varius dui in nunc pulvinar, malesuada lobortis sapien aliquam. Aliquam at bibendum lacus. Aliquam 
nulla ligula, mollis vel ornare nec, convallis sit amet magna. Curabitur velit arcu, feugiat non faucibus sed, 
luctus nec tellus.

Praesent sit amet odio auctor tempor lectus in

Donec viverra ex sit amet ipsum bibendum accumsan. Phasellus imperdiet elit sit amet dolor ultricies, sed 
luctus lorem pharetra. Pellentesque id massa eget est dignissim venenatis sit amet ut arcu.

Cras sagittis neque varius, malesuada enim vel, posuere elit. Nulla hendrerit id lorem a rhoncus. Phasellus 
ante nisi, consequat vel orci at, placerat pulvinar massa. Sed dictum elementum aliquet. 

Praesent sit amet odio auctor, tempor lectus in, vulputate nibh. Donec viverra ex sit amet ipsum bibendum 
accumsan. Phasellus imperdiet elit sit amet dolor ultricies, sed luctus lorem pharetra. Pellentesque id massa 
eget est dignissim venenatis sit amet ut arcu.

Cras sagittis neque varius, malesuada enim vel, posuere elit. Nulla hendrerit id lorem a rhoncus. Phasellus 
ante nisi, consequat vel orci at, placerat pulvinar massa. Sed dictum elementum aliquet. Praesent sit amet 
odio auctor, tempor lectus in, vulputate nibh. Donec viverra ex sit amet ipsum bibendum accumsan. 
Phasellus imperdiet elit sit amet dolor ultricies, sed luctus lorem pharetra. Pellentesque id massa eget est 
dignissim venenatis sit amet ut arcu.

Cras sagittis neque varius, malesuada enim vel, posuere elit. Nulla hendrerit id lorem a rhoncus. Phasellus 
ante nisi, consequat vel orci at, placerat pulvinar massa. Sed dictum elementum aliquet. 

Phasellus ante nisi, consequat vel orci at, placerat pulvinar massa. Sed dictum elementum aliquet. Praesent 
sit amet odio auctor, tempor lectus in, vulputate nibh. Donec viverra ex sit amet ipsum bibendum accumsan. 
Phasellus imperdiet elit sit amet dolor ultricies, sed luctus lorem pharetra. Pellentesque id massa eget est 
dignissim venenatis sit amet ut arcu.
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The Aim & the problem
THE AIM
To create a web portal where anyone can find information about space research in Europe, 
whether they are a professional in the industry, an academic or a member of the general public. 
The portal will primarily include information on projects funded through the European 
Commission.

In addition to the European Framework projects the consortium plans to include projects funded 
by National Agencies and by the European Space Agency. This will enhance the content and 
make the portal more valuable to all users.

THE PROBLEM

Current resources and repositories do not cater for a wide audience and can be too narrow in the 
information that they collect. This makes it difficult for stakeholders to investigate and utilise the 
information as well as see the whole picture of space research in a sensible manner.

With a difficulty in searching for and identifying information, there are undoubtedly project 
outputs whose benefits are not maximised and it is likely that topics and even projects are 
double funded using public money and perhaps relevant topics are not being funded at all.
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The Aim & the problem
THE AIM
To create a web portal where anyone can find information about space research in Europe, whether they are a 
professional in the industry, an academic or a member of the general public. The portal will primarily include 
information on projects funded through the European Commission.

In addition to the European Framework projects the consortium plans to include projects funded by National 
Agencies and by the European Space Agency. This will enhance the content and make the portal more valuable 
to all users.

THE PROBLEM

Current resources and repositories do not cater for a wide audience and can be too narrow in the information 
that they collect. This makes it difficult for stakeholders to investigate and utilise the information as well as see 
the whole picture of space research in a sensible manner.

With a difficulty in searching for and identifying information, there are undoubtedly project outputs whose 
benefits are not maximised and it is likely that topics and even projects are double funded using public money 
and perhaps relevant topics are not being funded at all.
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The HATCH project has received funding from the European Union's Horizon 2020
research and innovationprogramme under grant agreement No 776357.

The HATCH consortium
www.spacehatch.eu
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CONSECTETUR ADIPISCING ELIT
Duis condimentum, neque at pharetra sodales, nibh ante mollis lectus, placerat posuere 
ante velit eget metus. Aliquam suscipit, metus iaculis consequat rutrum, ante felis mollis 
turpis, ut dignissim arcu velit vitae est.

Vestibulum ut mauris non metus cursus viverra. Vestibulum ornare nisi dolor, eget mollis 
eros mollis eu. Sed diam lacus, pellentesque sit amet nisi sed, elementum congue enim. 
Donec massa ipsum, dapibus in sapien a, finibus euismod magna. Maecenas in mattis 
metus, quis dapibus massa.

CONSECTETUR ADIPISCING ELIT

Duis condimentum, neque at pharetra sodales, nibh ante 
mollis lectus, placerat posuere ante velit eget metus. 
Aliquam suscipit, metus iaculis consequat rutrum, ante 
felis mollis turpis, ut dignissim arcu.

Orci varius natoque penatibus et magnis dis parturient 
montes, nascetur ridiculus mus. Cras a mi vitae nulla 
facilisis cursus.

BIBENDUM
Vivamus in sollicitudin,
sit amet tristique dolor

MALESUADA
Integer volutpat id
quam id ultrices

ULTRICES
 Curabitur sed diam

gravida facilisis

Curabitur pharetra aliquam Donec tempus elementum accumsan

80
70
60
50
40
30
20
10

0

A B C D

The doorway to
European Space Research

+371 26 41 00 04
pr@spacehatch.eu

P:
E:

Visit our website
www.spacehatch.eu



Leaflet example with indigo background.

Layout

LEAFLET

42HATCH Visual Identity

CONSECTETUR ADIPISCING ELIT
Duis condimentum, neque at pharetra sodales, nibh ante mollis lectus, placerat posuere 
ante velit eget metus. Aliquam suscipit, metus iaculis consequat rutrum, ante felis mollis 
turpis, ut dignissim arcu velit vitae est.

Vestibulum ut mauris non metus cursus viverra. Vestibulum ornare nisi dolor, eget mollis 
eros mollis eu. Sed diam lacus, pellentesque sit amet nisi sed, elementum congue enim. 
Donec massa ipsum, dapibus in sapien a, finibus euismod magna. Maecenas in mattis 
metus, quis dapibus massa.

CONSECTETUR ADIPISCING ELIT

Duis condimentum, neque at pharetra sodales, nibh ante 
mollis lectus, placerat posuere ante velit eget metus. 
Aliquam suscipit, metus iaculis consequat rutrum, ante 
felis mollis turpis, ut dignissim arcu.

Orci varius natoque penatibus et magnis dis parturient 
montes, nascetur ridiculus mus. Cras a mi vitae nulla 
facilisis cursus.

BIBENDUM
Vivamus in sollicitudin,
sit amet tristique dolor

MALESUADA
Integer volutpat id
quam id ultrices

ULTRICES
 Curabitur sed diam

gravida facilisis

Curabitur pharetra aliquam Donec tempus elementum accumsan
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The author of the HATCH visual identity

Designer
Nauris Veidis 

Digital Communication Manager
Linda Kimeisa

If you have any questions regarding the HATCH visual identity, please contact Linda Kimeisa by email linda@witberry.lv or by phone +371 26410004.
The HATCH visual identity guidelines were approved by all HATCH project consortium members. 

The HATCH project has received funding from the European Union's Horizon 2020 research
and innovation programme under grant agreement No 776357.
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	HATCH WP3 D3.1 - 18.04.2018
	Hatch_Brand_v03



